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Erik Averill (00:00):
Hey everyone. Welcome back to the Athlete CEO podcast. I'm your host, Eric Averill, co-founder of AWM Capital, where we partner with our clients to unlock the full potential of their wealth for maximum impact. And one of the things that we believe to the core of AWM is, is that the greatest driver of your net worth is your human capital, your own ability through the combination of your physical talent, your intellectual talent, and the leverage of the network of relationships you have to monetize in the future.
Erik Averill (00:34):
And so this podcast, the Athlete CEO podcast is all about bringing you access to the knowledge, the skills and world-class experts to help you unlock the full potential of your wealth and human capital. And so today we get to have a fun conversation with Doug Fillis, who is the founder of Accelerate Sports Ventures. Their company is a name, image and likeness, education and consulting firm, and anybody who's turned on any piece of media around college athletics as heard about the big news of athletes and IL. So Doug, welcome to the podcast. Would you mind sharing with our guests a little bit more about Accelerate and yourself?
Doug Fillis (01:24):
Yeah. Well guys, thanks so much for having me. Eric, great to see you. Thrilled to be talking about name, image of likeness. I was fortunate to found Accelerate a little over a year ago in preparation for the impending rule changes. And it's been a wild 12 to 15 months. We were expecting a certain set of rules to come out from the NCAA. And as we neared July 1st, they came out with a really simple, very, very simple and almost hands-off approach. That was really a surprise to a lot of people, especially if you saw the original plans on all of the rules and the intricacies and how they were going to handle a variety of things from agents and professional service providers and so many different things as the NCAA has done in the past to be really particular about certain things.
Doug Fillis (02:21):
And so I'm thrilled to be in the space. I'm a sports marketing executive for 15 plus years. Been really fortunate to work on some great campuses at west point. Was at Rutgers, was there as my great friend, Tim Perinetti, who was the AD at the time, got us into the big 10, a tremendous day, and transformational change for Rutgers to be in the big 10 and be aligned with all of those schools. So that was an unbelievable opportunity for me. I spent a few years in the MLS helping launch New York City Football Club. Was an expansion team back then. And I got a lot of great relationships with the front office of the New York Yankees. And that was a big part of going over there. They're a part owner of the team.
Doug Fillis (03:07):
And that's really where I got my hands dirty for the first time with name, image, and likeness. So we had a number of high profile players, David Villa, Frank Lampard, our general manager, Claudia [Reno 00:03:19] was doing endorsement deals. Our head coach, Jason Kreis was doing endorsement deals. So I was working with their agents sometimes in concert with our team sponsors and sometimes in conflict, making sure that we can make it all work together. So unbelievable experience. And then prior to launching Accelerate, I spent four years at Endeavor working with guys like Mark Shapiro and again, Tim Perinetti and I worked in the IMG College division at the time. And so at the time we were the largest sponsorship and licensing company in all of college athletics. Really great experience for me, working with schools, working with sponsors and brands, overseeing a $400 million book of business, the IMG College was at the time.
Doug Fillis (04:05):
So really, really great opportunity. And I've also been teaching at NYU for over a decade. So I said, as I looked at what was next, let's take my sports marketing experience. Let's take the love and passion that I have for teaching young people and see if we can't make it work as name, image, and likeness comes to the forefront. And I could tell you, there's no boring days in name, image, and likeness. There are so many stakeholders, so many situations, so many intricacies that keep popping up. I'm just thrilled to be a resource and help as the journey unfolds.
Erik Averill (04:41):
Doug, thank you for that background. And hopefully, the audience can see why when we are having these questions around the NIL conversation, they're all getting pointed back to you because it's a completely new space for so many of us and for the individuals that are really our ideal clients or the community in which we come to of the elite athletes. There are some landmines, and it's just trying to navigate that. So we're thankful for you. And for the audience listening who maybe can't see the video is there are three of us on this call from AWM. That's how big this topic is. We've got Zach Miller, former Super Bowl champion, and great tied in at Arizona State University. Obviously, I'm a Sun Devil, so I got to pump that one up. And then Aaron Goldberg, professional golfer by way of San Diego State. We can argue about our academics between the two institutions.
Erik Averill (05:41):
But the one thing that the three of us collectively continue to hear right now are questions, tons and tons of questions from agents and these high level athletes around name, image, and likeness. And so we're excited to jump into this conversation. Doug, one of the things I would just like to start with right off the bat is even tackling the conversation around agents. When Zach, Aaron and I were on campus, we would have compliance meetings that say, you can't have agents, you can have advisors, don't sign anything. And now it sounds like everybody needs an agent. So can we start there with just the conversation around athletes allowing to utilize the services of agents and how that works?
Doug Fillis (06:32):
Yeah. Look, it's a new day. And it's a brave new world in college athletics. And I think for you guys who played at the highest level, it's got to be a little mind blowing to know that athletes can now work with agents. It no longer affects your eligibility. You're seeing agents and agencies promote and market all of the different signings that they're doing. My social media has been blown up since July 1st, with all these different agents and agencies that are securing partnerships with athletes to represent them for name, image, and likeness marketing. It's a completely new ecosystem. And so I think you're seeing a lot. It was interesting. I would tell you from my seat, I saw a couple of people say, "Hey, we're going to take a step back and see how this unfolds." And you saw some people be really aggressive and they're starting to benefit from that. And they're landing a ton of clients. And maybe a couple of guys are in a couple of places that you didn't think they would be. And it was because of the aggressive approach that some agents and agencies took.
Doug Fillis (07:38):
I think it's great. These kids need, they need to have somebody who can represent them and do it in a professional way. I think pre prior to them doing that, the kids need to be educated. And Zach, I know you could speak to this from dealing with agents in your time in the NFL. There's a lot of questions to be asked. It's not just like, "Hey, we're going to partner up." There's so many things you want to know. Who you've represented before? Give me the types of deals you've done, the brands you've worked with. And the other thing about this that's really specialized is that NIL is marketing an endorsement deals and business opportunities has nothing to do with the professional contracts. And that's a really important piece that this is NIL only, it's absolutely not for professional contracts. And the NCAA has been very clear.
Zach Miller (08:28):
Can I jump in there and just ask you? So enforcement wise, I know the colleges are really going to be focused on complying and not having their elite athletes basically jeopardize their eligibility. So can you talk a little bit about how the NCAA is going to regulate some of that? Because I mean, endorsements are one thing, but if they're really getting these guys early in endorsements and just kind of leveraging them into eventually being their contract representative, I mean, how was the NCAA going to... I mean, for the NCAA athlete, that's elite, what should he be worried about? What should he stay away from? How should he think about hiring an agent to do the marketing, but staying eligible, so he can show the NFL what he has?
Doug Fillis (09:15):
Yeah, absolutely. Well, I think, Zach the most important thing is to hire an agent for NIL marketing. You're not signing anything beyond, we're working together on NIL. And I think that's the most important thing. And most school compliance offices have been really good, especially the ones that I've dealt with in terms of, "Hey, we want to make sure that we keep you eligible first and foremost." That's almost the biggest part of the compliance officer's job right now is we got to make sure we keep our players eligible. Let's not let them step on their toes. Let's make sure they're aware of what to do. So as long as you stay in the NIL lane, I think you're going to be okay. There's a lot of questions, Zach out in the NIL world or just the... There's a lot of concern about the NCAA in general right now, just as an organization.
Doug Fillis (10:13):
But they've taken a hands-off approach. They've been clear that there are still certain rules within the NCAA guidelines that you can't veer from. But as it relates to NIL, you're allowed to cut deals and you're allowed to work with agents. And for me, it's great for the kids. This is about opportunity and empowerment. And even if you're a five... Forget about the five star athlete. I mean, you're seeing walk-ons getting deals in NIL. If you guys saw the Built Bar BYU just did, there's some really cool creative and innovative things that are going on. And it may not be life-changing money, but it's putting some money in the pockets of these kids. It's given them an opportunity to not be looking for their meal, looking for some money for the weekend, and they're doing work in return for that. So I'm excited for them to be able to profit off their name, image, and likeness and excited for where all this is headed.
Erik Averill (11:12):
One of the things I would love to hear your opinion on is, I absolutely agree as a former student athlete, I think it's fantastic. I also think it's incredible that the NCAA recognized that we need professional help and in-business relationships. So that's a win on a win. My question is, I'd love to hear, what do you say to the agent and agencies that this is actually opportunity encourse? Because their infrastructure is not set up for this. And now expectation of so many of the athletes is for agencies to start producing money for them. But in reality, I think coming from someone who owns a business, businesses are not in the business of handing out free money. They're in the business of trying to partner to drive more revenue to their company. So I'd just love to hear your... I imagine you're having these conversations. How are agents responding? How should they be responding? What advice do you have for the actual agents?
Doug Fillis (12:23):
Yeah, it's been really interesting guys, the different approaches that agencies and agents have taken. Again, back to some were super aggressive out of the gate. Some said, "Hey, let me, let me sit back and see what happens here. How is this space going to evolve?" I'll tell you three words that I've heard from agents that gives them pause, and it's eligibility, disclosure and compliance. And those are three things that you don't have to deal with when you're cutting deals with a pro athlete. And so there are some intricacies to this college space. Look, there's no uniformity right now. So in 50 states you have different rules. There's a number of states that have state laws around NIL, and that governs the NIL for the state. There's other states where there's no NIL law and each institution is making their own NIL policy.
Doug Fillis (13:19):
And so you don't have any standards and uniformity, and that's a problem. If you're an agent and you're working with multiple athletes in multiple states, you've got two different sets of rules. And who's keeping track of that and who can help you as you navigate that process? So that's a lot of the conversations I'm having right now of, "Hey, we've been studying this stuff for 18 months. We've been working with different states, different schools. How can we help the agents so that they don't create any issues with a disclosure, with an eligibility, for an athlete?" So that's a lot of it. It's also been interesting to hear the agents talk about, what's the ROI going to be on this thing? Where do they think this marketplace is going to go? And you've started to see a number of quarterbacks are cutting some really nice deals.
Doug Fillis (14:05):
And kids are being creative. Today, there was a deal at Alabama for an athlete whose nickname is Kool-Aid and he did a deal with Kool-Aid. So there's some really unique and creative things that are going on. You're seeing kids who are becoming entrepreneurs and business owners. The quarterback said Miami and Florida State partnered together to launch a company themselves. Really great and interesting stuff. And we're trying to make sure that we're being as helpful as possible as agents reach out to us and ask about the intricacies. Because what agents are great at, in my opinion, is building and cultivating relationships and closing deals. And so all of this nuances of NIL and the collegiate model, disclosure compliance, eligibility, someone like us can be really helpful as they navigate to help them navigate that process.
Erik Averill (14:57):
I'd love to transition into actually some of the questions that we're getting. I know Aaron, Aaron heard quite a few from the golf community and it makes sense, if from an athlete standpoint, they're actually used their entire professional model is built off of sponsorships. And so this is a realm where I actually think probably a lot of those agencies have a leg up than some of the team agencies when it comes around this stuff. But I'll start with the question that I've received and let Aaron and Zach start to pepper you with them.
Erik Averill (15:36):
This is a real situation, had an agent call me last week and say, I'll mix up some schools and positions, but I've got a premium, I would say top 15 overall pick in the baseball universe. He's at a high profile school, let's call it LSU. In baseball, we have 11.7 scholarships. So they are not on full athletic scholarships. Some of these schools figure out ways to get you other money through academic scholarships or through financial aid. And the agent's concern is, is, okay, if this player goes and does an NIL deal, is this going to impact his funding from the academic scholarship and the financial aid? What advice would you give that family and that agent?
Doug Fillis (16:32):
Yeah. I'll tell you, Eric, it's never been more important to know the makeup of your financial package than it is as of July 1st, 2021. And for someone who worked on campus, we used to get as creative as we could to build packages, to get athletes into the university. And sometimes you leverage need-based, sometimes you leverage merit, and you leverage the scholarship pool that you have. And particularly in a sport like baseball, where every kid is not on scholarship, you got to get creative. You're giving people half a scholarship and all those sorts of things. And so particularly where athletes packages are made up of need-based aid, an NIL deal could flip that formula. And this is something we're having a lot of discussions about with schools and compliance offices about, "Hey, we really need to make sure that we're bringing financial aid in to talk about what the student is receiving."
Doug Fillis (17:31):
And I'll take it even a step further with Pell Grants, where I had a parent asked me this a few weeks ago, "Hey, do I need to be concerned about my Pell Grant if our NILs money starts coming in?" Yeah. There's a little bit of a lag. Pell Grants don't happen in terms of the way that they review it. But if you're a freshmen or sophomore, that's something you got to be really thoughtful about, so that if you're getting $20,000 from a Pell Grant, you certainly don't want it to go away. And basically, the example that the parent walked me through was, "Well, what if I take away my Pell grant and I exchanged for revenue, but now I'm getting taxed on the revenue?" So at the end of the day, it turns out to be a loss. And certainly nobody wants that. That's not why NIL was put in place, but you do need to have T's crossed and your I's dotted on what your package is made up of, because you could have some unintended consequences.
Erik Averill (18:28):
Yeah. And before we move on to the next question, I think your point thereof, "Hey, and that money is after tax." So you had mentioned, we tell all of our athletes this, "The minute you turn professional, it's because you're being compensated to do something, which now means you have business implications. Whether you're going to pay attention to it or not, it's here and there are going to be consequences." And so just even making sure that things are set up right from a liability standpoint, do you actually need an LLC or do you not? Understanding the tax implications the way to keep your income low through individual 401(k)s and these types of things is, there are nuances in this, which means you better have not only in addition, if you're a high profile person the right sport agent to negotiate a contract with a company, but you better have a very well-versed CPA and financial team in place to help you navigate these questions.
Erik Averill (19:29):
I mean, we're in the middle of building that exact model, Doug, that you're talking about is helping a family evaluate. Well, how much money are we really talking about from a NIL standpoint that's going to overcome what I may lose on this need-based scholarship? So super, super helpful.
Doug Fillis (19:49):
Yeah. And I would... No, go ahead.
Zach Miller (19:52):
I just want to piggyback on that. And I think it's a huge opportunity for the student athletes to get money and basically start learning the business world earlier on, whether that's starting to learn the basics of cashflow and how much it matters and having to pay taxes. I think it's going to help. At least on the NFL side, I know it'll help a lot of the elite athletes just get better educated earlier than when you become a professional at 22 years old. And you're given the multimillion dollar signing bonus. And then that's when you scramble to hire a financial planner or investment advisor to actually help you out. I mean, the earlier you can start that process, I'll ask you later, you can answer later, but have you experienced any of the colleges doing any financial literacy type education? Are they taking charge of that? Because I know it hasn't been uniform across the NCAA, at least in the football world.
Doug Fillis (20:53):
Yeah. I would say, look, I think athletic directors for sure know that there are some business 101 things that need to be addressed. And I think they're taking steps to address it. I think you guys can speak to the fact, financial literacy just in our education system as a whole is not taught enough and certainly not early enough. And that's why we see a lot of these people struggle when they come into money, not understanding taxes, not understanding credit card debt, not understanding... Just having a budget, out a budget on a monthly basis. And so, listen, I don't have to tell you guys, financial literacy is critical and it's going to be a really, really important piece of this. I'll tell you, that's one of the reasons that we're excited to be aligned with AWM because we know you guys are the experts in that space and having you guys as a resource for all of the different athletes and parents and coaches and agents that we're working with is a huge advantage for us.
Zach Miller (22:01):
That's great to know. I know myself included, but a bunch of guys I played with in college, if you get $100,00 and IL deal, I mean, a lot of guys are going to spend all that money. And then when the tax bill comes due, I just don't... I know they're not going to have it. It's why it's like so important to surround yourself with the right people and the right advisors that actually know what they're doing, have the track record, have lived it, have worked with other clients that do it. I think that's huge for the student athletes in finding the right people early on. It sets you up, makes your life easier later on, especially.
Doug Fillis (22:43):
Yeah. I couldn't agree more, Zach. And I'll tell you, I spoke to one compliance office last week and they said, "Look, we're really concerned about what's going to happen come, we'll say February, April, May as tax time starts to roll around. And what kids are either going to be left with, what the bills going to look like, how did they handle their 1090s, all these things that are going to be critical to this thing going smoothly." There's definitely a concern about that. At the same time, with responsibility, there's some responsibility that the athlete needs to take here. They're getting it. They have this great opportunity to generate revenue for themselves. And like you guys said, it's an opportunity for them to really start to understand the basics of business, and I'm hopeful that they do. And for those that need help, there's companies like us, there's companies like you guys that are there to help people navigate this space so that they don't stumble and fall.
Aaron Goldberg (23:48):
Yeah, no, that's great. I think one of the conversations I've had with multiple coaches now is, they're the first line of defense for their players. They almost take a father role to a lot of these guys and they're... I'm glad you talked about this in the beginning, but their expectation was, "Hey, we're going to get a ton of guidance from the NCAA, that is going to pass it down to the conferences. And then the conferences are going to pass it on to us. And we're basically going to have this playbook to give to our players of how they should handle everything from the branding side to signing deals with agents, to how to handle the money, to pay their taxes." And all of a sudden July 1st comes around and there's very little, like you said. And all of a sudden, they're in a position where they didn't sign up to answer these questions.
Aaron Goldberg (24:37):
It's not their expertise. And though they want to help, they may not have the answers quite yet. So we've been trying to provide as much content, as much information to our resources and our connections so that the good information gets out there to all the athletes. Because like you said, I think probably the precipice of NIL was to keep some of these big time football and basketball players in the NCAA longer and make sure that they're playing. But in reality, there's going to be some decent deals that are signed by non football and basketball players and the walk-ons and the athletes in non-revenue sports. And we need to make sure that they're getting covered too. Surprises, no one, but golf's not a big revenue sport for the NCAA.
Aaron Goldberg (25:29):
But at the same time, as Eric said, it's probably the one sport that's set up best to help athletes from the agency standpoint where that is what agents do when they turn pros, all their marketing and branding. There's very little on the contractual side, at least with a team. So maybe you can speak a little bit to the importance of maybe where that line should be drawn of, "Hey, I need an agent to help me with my NIL deal." Or, "Hey, you know what? This is just a one-off little deal that I can probably handle myself."
Doug Fillis (26:05):
Yeah. I would tell you a lot that the market's going to dictate that, like we've seen agents and agencies going after a number of high profile players. And so they've had their pick of who they want to be with. And I've also heard from a number of athletes who've said, "Hey, I'm trying to decide if I need an agent or not." Or, "Do I need an advisor rather than an agent?" So it's been interesting. There are some marketplaces that are set up where you can do deals online now fairly quickly. And most people do that without an agent. It's a lot of relationships. I oversaw a lot of local sponsorship business in college athletics. So think about wherever you went to school and the local pizzeria, the local car dealer, the local restaurant, there are places that are ingrained in that college community, and they're going to be doing deals with people that they know.
Doug Fillis (27:02):
And people that have been coming into their establishment for years. I've seen that at so many campuses already. And kids are doing it themselves in those cases, where they know they have the relationships establish. If you're going back to your hometown and your neighbor runs the State Farm dealership or the pizzeria, whatever it may be. Those are relationships that are driving those deals. I think some of the interesting things that come up is a kid wanting to run their own camp, and making sure that they're set up structurally for insurance and waivers and knowing the right things to do, if you're going to try to run a camp on your own. So there, you might need some help. And who's the right help? They're maybe not necessarily an agent, but somebody that can get you so that you're structured that to avoid some of the pitfalls.
Aaron Goldberg (27:56):
Yeah. I couldn't agree more there. I think-
Zach Miller (27:58):
And I think-
Aaron Goldberg (28:01):
I think that it'll end up being-
Zach Miller (28:03):
Sorry, sorry.
Aaron Goldberg (28:03):
... [crosstalk 00:28:03] personal side, but the more complex the deal, probably the better chance that they need an experienced agent and not one of these people that all of a sudden on LinkedIn, their new profile says that they're marketing agent for NIL, which I'm sure you've seen quite a few of. I know my inbox is all of a sudden been getting full and I'm not even an athlete anymore. But you brought up a point of local sponsorships that I think I've gotten this question too. And I think it's really important, but also to get a clear answer, but also an interesting one is that, do the deals need to be done with the individual athletes themselves?
Aaron Goldberg (28:47):
Or let's say, could a sponsor, a local sponsor, a national sponsor say, hey, you know what? We want to sponsor the entire men's golf team at a certain university and do that deal whether, and maybe you can enlighten us on how that could be structured right or wrong, where, hey, for the next three years, we're just going to sponsor the team and for, let's say, $20,000 a year, and that can be divvied up between the team. Is that acceptable? Is that going to be compliant? Does each individual player need to sign a contract? How would that work? Or is that not going to work?
Doug Fillis (29:27):
Yeah. So the best way to answer that, it's with some examples that have already happened, Eric. And I would just say, the devil's ultimately in the detail of your state law and your school policy. But putting that aside, the first team deal was American top team, which is an MMA gym and Florida. And they did a deal with the Miami football team. And they gave every athlete $500 a month to work and promote the gym. So this year you're going to get $6,000 if you're a member of the Miami football team and you signed the agreement. I mentioned Built Bar, who did a deal with every BYU football player, including the walk-ons, who are getting paid more to cover their tuition. Now, the money doesn't have to go to their tuition. They're paying the kids directly for the work that they're doing, but it was a great spin in the story of, "Hey, we're paying them the amount of the tuition that they would owe."
Doug Fillis (30:24):
Every other player on the team is getting paid. The school was a part of the deal. They're using school assets in the sponsorship agreement to each kid will have decal on their practice Jersey. So really interesting. There was no state law in Utah and it gave them the flexibility to do this great deal. And I'll tell you the organic reach that that deal received was incredible. And even more recently, Florida state football team did a crypto deal. And every kid who signs a deal is going to get $500 to help promote the crypto company.
Doug Fillis (31:00):
So you're seeing a lot of creative and interesting things. I think you're going to see more and more of that, for sure. And again, just the devil's in the detail, making sure that you follow the path of whatever the state law or the school policy is so that you can do it correctly. And I know in all of those instances, they ran it through compliance, general counsel. And BYU for instance, I believe the president of the school was involved. Some really interesting things going on in the space. Ultimately, I think it's all beneficial to the athletes. It's a great way for them to put money in their pocket, phenomenal storyline around the walk-ons. So, so far so good. And hopefully, it keeps going that way.
Aaron Goldberg (31:42):
Yeah. I think it's great. And ultimately, like you said, it benefits the athlete. I wonder if it'll turn into a recruiting war type deal like, "Hey, we have X amount of sponsors that are lined up for the next five years. Each player's getting... All you have to do is sign the dotted line and every guy's getting $10,000, $15,000." But that's a conversation for another time and we could argue whether that's good or bad. But no, I think that's great and it definitely clears up some of those details. And as you said, the devil's in the details. So definitely going to have those teams, those agents, those players, talk to compliance, check their state laws and all that.
Doug Fillis (32:21):
Yeah. And for a guy who's been on camp-
Erik Averill (32:24):
[crosstalk 00:32:24]-
Doug Fillis (32:26):
I'm sorry. I was just going to say-
Erik Averill (32:27):
I was going to say, it makes me wonder if you think they're going to give Reggie Bush back his Heisman?
Doug Fillis (32:37):
So they've already come out. He asked for it immediately and they came out and said, no. So I was a little surprised, to be honest with you. I think the public is on Reggie's side, for sure. And you've even seen the guys from Ohio State that had issues. The NCAA was really slow to evolve here, and they got forced to do this. States and Congress got involved. And really, California was the first state to pass a law. Florida was the one that really pushed this because they did the July 1st effect date of 2021, where California had 2023 originally. So they got forced into this. You know some of the stories in the past where guys losing eligibility over just ridiculous, ridiculous things. I'm happy that we're here today. The athletes can take advantage of this. And I'm excited for them who are strategic and intentional, because I think you're seeing the ones that are so far really flourish.
Erik Averill (33:49):
Yeah. Well, Doug, I want to be sensitive to time. Super appreciate you sharing all of this knowledge. And even I think hopefully for the audience of understanding, whether you're an agent, whether you're a player or a parent that there's a lot of hair on this. The good news is there's a ton of opportunity and that there are resources like Doug out there in the compliance departments at the universities and even these agents that are there to help you. Doug, just before we sign off, if you're sitting down and having a two minute conversation, five minute conversation with an athlete and their family saying, "Hey, what's the first step of the pieces we should be in the place of how to attack this?" What advice would you give the family?
Doug Fillis (34:40):
Yeah. So I got to go to my shirt first, and you are your own brand, and this is IP that we own and trademarked. And we jumped on that because we think this is the definition of the NIL era, that these athletes need to understand they are a brand and they need to do everything they can to take care of their brand and be really strategic and intentional about the people they partner with, the agent they're going to work with, the brands that they're going to be a part of, the businesses that they're going to start and who they're going to work with as part of their... Everything affects their brand. And I think that's first and foremost, is people need to have that mindset. And then, how are we going to go out and attack this?
Doug Fillis (35:28):
And whether it's being getting educated. For maybe those that don't have a ton of help, how do we educate them on all of the different pieces of name, image and likeness? For those who are going to have help, how do we educate them on selecting the right help and making sure that you've got people that are only looking out for your best interests? Because that's really critical here. And we've heard so many horror stories of relationships with either agents or advisors that have just gone down the wrong road and people that have had really bad experiences. So how can we make sure that you're asking all the right questions, so you get aligned with the right people, right people who have a track record of success in their given field?
Erik Averill (36:15):
Well, Doug, on behalf of Zach, Aaron and myself, thank you so much. I could not agree more with that summation. I think we just had a recent podcast with Evan Parker, one of the co-founders of The Athletic, and we talked a lot about brand. And really, brand is a subset of the business that you are in. And so I think putting that diligent in, in that work of asking, what is the value that I can provide to these companies, which also means aligning your values along with the monetary side of it. So highly, highly encouraged everybody to go over, to accelerate. Website, we'll make sure it's in the show notes, athleteceo.com. We'll make sure Doug's information's in there. His Twitter handle that he's over on a lot. And I know that he is all about education and we'll be able to provide tons of resources to you guys. So once again, appreciate you guys. Hopefully, this is valuable. And as always own your wealth, make an impact and always be a pro.
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